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ABSTRACT
Nowadays the rapid development of information technologies is causing great changes in the
activities of hotel industry. It can be said that the recruitment process in hotels is deeply affected
by these changes. Therefore there is a growing number of job vacancies posted on the Internet.
It offers an opportunity to employers to reach the wider employee database. The internet also
gives the opportunity to the job seekers in any part of the world to see and to apply the jobs they
need. This way, time and space related problems have been removed in some degree for job
seekers as well as for employers.
In this research, the job advertisements, posted on the internet for the hotel enterprises
were examined, using the content analysis method. Hotel enterprises operating in
Kyrgyzstan were taken as an example. As a result of this research, it was found out: which
departments of the hotels in Kyrgyzstan always need staff, the main requirements for
employees (gender, age, working experience, education, knowledge of foreign languages,
etc.); and the information, given in the job advertisement (such as salary, career
opportunities, social facilities, etc.).
Keywords: Tourism, Hotel enterprises, Recruitment, Job advertisements, Internet, Kyrgyzstan.

KIRGIZISTAN’DAKI OTEL iSLETMELERINE YONELIK INTERNET UZERINDEN VERILEN i$
iLANLARININ iGERIK ANALIZi

OZET
Glinimuzde bilgi teknolojilerinin hizla gelismesi otel isletmelerinin faaliyetlerinde kokla
degisikliklere sebep olmaktadir. Otellerde ise alim sirecinin de bu degisim sirecinden
derinden etkilendigi sdylenebilir. Bu baglamda son yillarda giderek artan bir oranda internet
Uzerinden verilen is ilanlarina rastlanmaktadir. internet {zerinden verilen is ilanlari
isletmelerin ihtiya¢ duydugu pozisyonlara iliskin olarak daha genis bir aday veri tabanina
ulasmasina olanak saglamaktadir. is arayan adaylar agisindan ise diinyanin herhangi bir
yerindeki is ilanini gérebilme ve uygun olan ilana basvuru yapabilme imkani dogmaktadir.
Boylece gerek isletmeler gerekse is arayanlar acgisindan zaman ve mekan sinirlamasi
sorunlari bir 6l¢lide ortadan kalkmis olmaktadir.
Bu arastirmada otel isletmelerine yonelik olarak internet lizerinden verilen is ilanlari igerik
analizi yéntemiyle incelenmistir. Orneklem olarak ise Kirgizistan’da faaliyet gdsteren otel
isletmeleri secilmistir. Arastirma sonucunda; Kirgizistan’daki otellerde en ¢ok isgéren ihtiyaci
duyulan departmanlar, ilanlarda isgorenlerde aranan temel nitelikler (cinsiyet, yas, is
deneyimi, egitim, yabanci dil vb.) ve ilanlarda yer verilen bilgiler (licret, kariyer olanaklari,
sosyal imkanlar vb.) ortaya cikarilmaya calisiimistir.
Anahtar Kelimeler: Turizm, Otel isletmeleri, ise Alma, is ilanlari, internet, Kirgizistan.
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